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Lexsynergy

Lexsynergy are a company with two
sides to their business.

They are one half domain
registration company, in the same
vein as a Godaddy for example.

On the other, they are a domain
protection agency. So where
fraudsters start a similarly named
website in order to trick people, they
help shut it down.

This mix of services meant they had
two very different audiences. 70% of
their customers were domain based,
largely small business owners, but
the other 30% were large multi-
conglomerates . The problem was
that the brand didn't;t really appeal
to either. The website was extremely
text heavy and failed to quickly sum
up what the business did. While it
was very consistent in its use, it was
too basic to appeal to larger clients
and didn't convey quality of service.

A complete overhaul of both the
design and content was needed.
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Domain Management

When it comes to your name
We protect your domain Who manages your
domain?

® Domain Mana gement
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Brand Protection

Brand Protection
® ‘\

When it comes to
your name

I it looks like a cat, meows like a cat and purrs like a cat
that doesn’t mean it can jump like Jaguar or Puma, or even say Hello Kitty.
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We protect your trade mark,
p reputation, brand equity & IP
/5 rights online.

We manage global domain
portfolios, securely & cost-
effectively.

Headlines

Governance of Introduction To Intellectual
Web3 Domains Web3 Domains Property in
Russia

How We Work

Manager

| suggested a few elements. The first
Was a Vvisual representation ofwhat
Lexsynergy did on the domain
protection side. So we would take
look-a-like and fake goods and use
them in social media and
throughout the website. The goal
with these was to easily convey the
type of counterfeit domains the
company was taking down whilst
also making people look twice.

The second thing to do was to
drastically /cut down the amount of
text and look at different ways to
display services in a compact way,
and trust that where people were
interested they would take the time
to interact with those elements.

The next step was a visual overhaul,
so using darker colours and patterns
that conveyed quality. | had
originally thought about black but
we ended up using a very dark blue
and a lighter blue for accent colours.
The idea with the overhaul was to
create a brand which conveyed
quality and trust and aim more
towards the big companies and the
work surrounding brand protection
than the domain management side.



